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Recommendation 
 

1. That Council instruct Administration to write to the Surveyor-General to seek his preliminary 
feedback on the findings of Council’s recent public consultation on the potential realignment or 
renaming of Vale Park, with the view of proceeding to the next stage of the process, if so 
determined by the Surveyor-General; and 
 

2. That the results presented to the Surveyor-General will be as recommended by Action Market 
Research, being the removal of obvious duplicates and using weighted outcomes. 
 

OR 
 
That Council note the final consultation results and the Action Market Research statistical analysis 
report and resolves not to proceed any further. 
 
 
 
Summary  
 
This report provides Council with an overview of the methodology undertaken as part of the Suburban 
Boundary Realignment/Renaming consultation process, as well as an in-depth statistical analysis of 
results by external agency Action Market Research (Attachment A). 
 
Background 

At the 21 December 2020 Ordinary Meeting, Elected Members supported a Motion without Notice 
(CNC225/21-22) by Councillor MaryLou Bishop to “investigate the impact to and interest of residents 
bounded by Lansdowne Tce, North East Rd, Ascot Avenue and the River Torrens to be designated as 
part of the suburb of Walkerville rather than Vale Park”. 

Following the decision, Administration consulted all Town of Walkerville ratepayers on whether there 
was community appetite to explore the prospect of realigning/renaming a portion of the suburb. This 
was a preliminary ‘fact-finding’ consultation in order to inform Council of community interest, prior to 
any further process being undertaken. 

At Council’s direction, Administration liaised with the Surveyor-General and undertook further research 
in regards to the prospect of realigning/renaming a portion of Vale Park. Subsequent extensive reports 
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were provided to Council to assist with deliberations, including at the 19 April 2021 Ordinary Meeting of 
Council (CNC333/20-21). 

On 17 May 2021, Council resolved (CNC360/20-21) to consult with the community on four alternate 
proposals to present to the community for feedback, prior to formal consideration on whether to 
proceed.  

At its 20 September 2021 Ordinary Meeting, Council was presented with the preliminary consultation 
results. All results have since been collated, data entered and analysed, as presented in this report. 
 
Discussion/Issues for Consideration 
 
Council began community consultation at 9am on Tuesday 17 August 2021 and concluded 5pm on 
Wednesday 8 September 2021. 
 
A survey ‘pack’ was distributed to all ratepayers, inclusive of: 

• A letter on Town of Walkerville letterhead, detailing the purpose of the survey and how the 
ratepayer could participate (including a QR code to access the online survey); 

• A hardcopy of the survey; 
• A reply paid envelope. 

 
In addition, the survey was promoted through Council’s website and weekly newsletter – the Weekly 
Round Up. 
 
In total, Council received 1,682 survey responses. Of these, 647 (38%) were hard copy submissions 
and 1,035 (62%) were online submissions via SurveyMonkey.  
 
The hardcopy survey returns were data entered by Administration into SurveyMonkey to allow a 
complete and overarching analysis of all submissions. 
 
Council also received 84 surveys after the closing date, which were therefore not included in the 
analysis. There were an additional 39 hard copy submissions, which were classified as “incomplete” 
due to instances such as skipping a question. Several emailed responses were also received, 
appearing as Attachment B to this report. 
 
Of the total submissions received, 62% of the Township were in support of some form of boundary 
realignment/renaming. When confined to Vale Park ratepayers only, 82% were in favour of the change. 
 
Many comments received during public consultation related to ratepayers being unsatisfied with the 
level of information included in the mailout letter and a lack of explanation for why Council was 
undertaking this process. The community should note that when an Elected Member proceeds with a 
Motion without Notice, that is endorsed, Administration must proceed – regardless of whether a “why” 
has been provided by an Elected Member. Consequently, Administration was instructed to go to 
consultation as a result of Councillors’ interest in discovering if ratepayers were interested in a Vale 
Park realignment/renaming to create clearer boundary lines.  
 
In consideration of the unprecedented number of survey responses received during consultation, as 
well as to remain transparent throughout the process, Administration engaged marketing agency Action 
Market Research to provide an extensive overview of the results, to check for accuracy and potential 
duplication of survey submissions.  
 
Action Market Research presented their preliminary findings to Elected Members at an informal 
gathering held on Thursday 8 October 2021. The final completed statistical analysis appears as 
Attachment A, which identifies the below in relation to the survey: 
 
Positive factors: 
 

1. The topic is ‘of interest’ to the community; 
2. The survey is very short, simple and easy to complete; 
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3. Council has made it easy for the respondent to complete (reply paid envelope, QR code to 
scan); 

4. The survey has a high level of legitimacy, promoted strongly by Council using letterhead and 
using appropriate channels. 

 
Elements to be cautious of: 
 

1. The survey could be completed multiple times by the same respondent; 
2. The survey was accessible to anyone, including non-ratepayers, non-Town of Walkerville 

residents, those of any age; 
3. The response rate is high at approximately 27% of the population (using 2016 Census data, of 

those 18+ residing in Walkerville LGA); 
4. The topic specifically relates to an area of the Town of Walkerville community, which could lead 

to over-representation of this group within the results. 
 
The consultant findings showed there were 134 obvious duplicate submissions. Based on the removal 
of these surveys, the analysis concluded that there was an ideal “confidence interval” – or low “error of 
margin” – of 2.22% at 95% confidence.  
 
Action Market Research consequently concluded that Council should “have confidence that the 
results are of a good quality”. The researchers also recommended that the sample size of 1,548 (with 
the removal of duplicates) be presented to the Surveyor-General as the most accurate representation 
of results from the consultation process.  
 
Below are the weighted and non-weighted graphs based on the questions raised during consultation: 
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Options for Consideration 
 
Option 1 
 

1. That Council instruct Administration to write to the Surveyor-General to seek his preliminary 
feedback on the findings of Council’s recent public consultation on the potential realignment 
or renaming of Vale Park, with the view of proceeding to the next stage of the process, if so 
determined by the Surveyor-General; and 

 
2. That the results presented to the Surveyor-General will be as recommended by Action 

Market Research, being the removal of obvious duplicates and using weighted outcomes. 
 
Option 2 
 
That Council note the final consultation results and the Action Market Research statistical analysis 
report and resolves not to proceed any further. 
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Analysis of Options 
 
Option 1  
 
Council may request the Surveyor-General to undertake an analysis of its recent consultation process. 
However, it is at the sole discretion of the Surveyor-General, whether to formally proceed, based on his 
perception of the results and whether there was an overwhelming response in favour of the change. 
 
Option 2 
 
Considering there was not an overwhelming majority of the Township in favour of a 
realignment/renaming, Council may choose to withdraw to proceed. 
 
Financial Implications 
 
The expected costs associated with a boundary realignment / renaming are primarily associated with 
the community consultation process as undertaken by the Surveyor-General – of which Councils are 
expected to provide a contribution. Based on previous discussions with the department, costs 
associated with the consultation process are estimated to be up to and including $10,000. 
 
The full breadth of associated costs will be determined prior to conducting the consultation process. 
 
Community Implications 
 
If Council was to ask the Surveyor-General to proceed with the process, he would undertake a new 
consultation process and the community would have the opportunity to re-participate in providing 
feedback. 
 
Regional Implications 
 
At this present time there are no perceived regional implications associated with this preliminary report, 
however, further information pertaining to perceived implications will the determined upon further 
discussions with the Surveyor-General. 
  
Governance Implications 
 
There are no known governance implications. 
  
Preferred Option & Reasoning 
 
Administration will be guided by Council. 
 
Attachments  
 
Attachment A Action Market Research – statistical analysis report 
Attachment B Suburban Boundary Realignment/Renaming emailed correspondence  
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Introduction 

Action Market Research (AMR) was engaged by the Town of Walkerville to undertake a review of 

the data collected by Council for the Suburban Boundary Realignment consultation, and to provide 

guidance on its validity. This report details the outcomes of the review, including: 
 

1. A review of the consultation methodology; 

2. A review of the data and steps undertaken to clean; 

3. A review of how representative the data captured is, and weighting undertaken to re-

balance the outcomes; 

4. Generation of the survey results. 
 

Background and Research Objectives 

At the 21 December 2020 Town of Walkerville Ordinary Council Meeting, Elected Members 

supported a Motion without Notice (CNC225/21-22) to “investigate the impact to and interest 

of residents bounded by Lansdowne Tce, North East Rd, Ascot Avenue and the River 

Torrens to be designated as part of the suburb of Walkerville rather than Vale Park”. The 

principle behind the Motion was to discover whether ratepayers were interested in a 

realignment/renaming in order to create clearer boundary lines.  

 

Following further investigation by Town of Walkerville Administration and consequent feedback 

provided to Elected Members – at its 17 May 2021 Ordinary Meeting – Council resolved 

(CNC360/20-21) to consult with the community on four alternate boundary proposals. 

 

Administration consulted all ratepayers on whether there was community appetite to explore the 

prospect of realigning/renaming a portion of Vale Park. This was a preliminary ‘fact-finding’ 

consultation in order to inform Council of community interest, prior to any further process being 

undertaken. This was necessary because the final decision of a boundary change is determined by 

the Surveyor-General, who required an overwhelming level of community support in order to 

proceed with any such change. 
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Our Team and Experience 

Action Market Research is accredited to ISO20252:2019 and has been since September 2008, which 

means it closely adheres to the Australian Privacy Principles and Code of Ethics advocated by the 

Research Society and the Quality Procedures advocated by ADIA. With more than 15 years in the 

industry, Action has developed a reputation for high quality and reliable research services with an 

emphasis on customer service excellence delivered to our clients and any research participant we 

connect with. 

 

The owner and director of the company, Luke Sexton, has more than 20 years of experience in the 

market research industry specialising in market research operations, including data collection, data 

processing and research reporting. Luke’s specialty is ensuring that we will be able to find you the 

right types of people to participate in each aspect of a study, and ensuring sampling and 

representation is to a professional market research standard.  

 

Dr Nicola Pitt obtained her doctorate of philosophy at Monash University and has over ten years’ 

experience working in the research sector. She is a qualified sociologist by training specialising in 

both qualitative and quantitative fieldwork methodologies and brings these skills to each research 

project to be able to deliver high quality insights and interpretations of the data in response to the 

research objectives.  

 

Both Luke and Nicola hold Qualified Professional Researcher (QPR) status from the Research 

Society. This means we adhere to the highest standards of quality and ethics, and utilise the most 

recent and up to date practices when undertaking our research activities.  
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Consultation Methodology 

1. Summary of the Methodology Used 

 

The Town of Walkerville undertook a consultation with its community between 17th August and 8th 

September 2021, with respondents able to participate in the consultation via: 

 

• A hardcopy survey; or 

• An online survey. 

 

A survey ‘pack’ was distributed to all ratepayers, inclusive of: 

• A letter on Town of Walkerville letterhead, detailing the purpose of the survey, and how the 

ratepayer could participate (including a QR code to access the online survey); 

• A hardcopy of the survey; 

• A reply paid envelope. 

 

In addition, the survey was promoted via the Council newsletter, and promoted via the Council 

website. 

 

A total of 1,682 respondents completed the survey, with: 

 

• 642 hardcopy survey returns received (38%); and 

• 1,035 online survey returns received (62%). 

 

The hardcopy survey returns were data entered by Council into the online survey platform, and a 

single data file in Excel format has been provided for analysis purposes inclusive of all responses. 
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2. Consultation Methodology Review 

 

The methodology undertaken for this consultation has achieved a strong response from the Town 

of Walkerville community. A review of the methodology was undertaken to determine: 

 

• If there were any groups in the target population that were excluded from the research due 

to the methodology chosen; 

• If there were any groups that should have been excluded from the research, but have been 

included due to the methodology chosen; 

• If there is any anomaly that needs to be reviewed carefully. 

 

From the review, it was determined there were four key areas to investigate in more detail, 

including: 

 

1. Could the survey be completed multiple times by the same respondent? 

 

The methodology allowed for a single respondent to complete the survey multiple times, potentially 

impacting the overall outcome by ‘voting’ on their preferred option multiple times.  

 

It was determined that the data should be reviewed for obvious duplicate responses. The data 

provided included the time stamps of when a respondent started and ended the survey, and their IP 

Address, allowing us to review for duplicates using a combination of these variables, and exclude 

those who had obviously been completing a string of responses over a short time period. 

 

2. Could the survey be completed by anyone? 

 

The methodology allowed for anyone who had access to the hardcopy or online survey to 

participate. The methodology provided a flexible method for the community to participate, 

however, this could allow non-ratepayers, non-residents of Town of Walkerville, and individuals of 

any age to participate in the research. 
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Upon review of the data provided, it was determined there is nothing that could be done about 

non-residents of Town of Walkerville being included in the outcome, and is a limitation of the 

methodology chosen. While there is likely to be a small number of respondents that should be 

excluded due to this, the high number of overall survey responses means the impact of these will be 

minimal to the overall outcome. 

 

3. The response rate is high (at 27% of the population using the 2016 Census) 

 

The response rate is high for a community consultation, and a review of the methodology is 

important to ensure there are factors driving this strong response.  

 

Upon review, there are several key factors driving a strong community response: 

 

• The topic is ‘of interest’ to the community – the change of suburb name or a boundary 

realignment will directly impact the local community; 

• The survey is very short, simple and easy to complete – the survey was only three questions, 

with the questions very easy to complete; 

• Council had made it easy for the respondent to complete – the letter included a QR code to 

scan to access the online version of the survey, or ratepayers received a hardcopy version of 

the survey with an accompanying reply-paid envelope; 

• The survey had a high level of legitimacy, promoted strongly by Council using letterhead, 

using the website, and using the newsletter. 

 

It was determined that these factors, when combined, provide sufficient evidence for the high 

response rate to be justified.  
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4. Is there an over-representation of those who are directly impacted by the survey topic? 

 

The survey topic would mostly impact Vale Park and Walkerville residents. Medindie and Gilberton 

residents are not as likely to be impacted by the proposed changes. If Town of Walkerville is 

intending to report based on the whole of the community, it is important to check that the Vale Park 

and Walkerville responses are not over-represented, as well as that the Medindie and Gilberton 

responses are not under-represented. 

 

Upon review, it was determined that if reporting is to occur on a whole of community level, then 

data weighting is required to ensure the outcome is representative of the community. Doing this will 

not allow for a larger number of responses from one suburb to have greater influence on the overall 

outcome relative the actual size of their community within the overall population. 
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Data Review 

Town of Walkerville provided access to the data output in Excel, inclusive of the following variables: 

 

Variable Name Variable Description 

ID Unique respondent ID 

StartDate The time stamp when the survey was first accessed 

EndDate The time stamp when the survey was completed 

IP Address The IP Address where the respondent completed the survey 

Q1 
The response to ‘Are you in favour of a suburban boundary 

realignment and/or renaming?’ 

Q2 The response to ‘Which of the below options do you prefer?’ 

Q3 The suburb the respondent resides in 

Q4 
The response to ‘Please provide any commentary regarding a 

suburban boundary realignment and/or renaming’ 

 

From the data provided, it was identified that obvious duplicate responses from the online survey 

completes could be checked using the respondents’ IP addresses and the timestamps of when they 

started and ended the survey. The data provided did not allow for: 

 

• Determining whether a respondent resides in the Town of Walkerville; 

• Determining if the survey included those under the age of 18, or what ages the respondents 

are to see if there were any demographic limitations; 

• Determining if the respondent had completed both a hardcopy and online version of the 

survey; 

• Determining if the respondent had completed the survey using multiple IP Addresses. 
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As a result, we sought to review the data and the survey outcomes in three ways: 

 

 
Option 1 - Use All 

Respondents 

Option 2 - Remove 

Obvious Duplicates 

Option 3 - Use 

Hardcopy Surveys 

Only 

Total Sample Size 1,682 1,548 647 

Confidence Interval +/- 2.11% +/- 2.22% +/- 3.68% 

Cleaning applied None 

Removed those with 

duplicate IP Address 

that completed within 

same 10-minute 

period 

Removed all online 

completes 

Key Advantage 

Largest sample size 

provided smallest 

confidence interval 

Still provides a large 

sample size, and 

removes the obvious 

duplicates 

Much higher 

likelihood of no 

duplicates, and all 

being Town of 

Walkerville residents 

Key Disadvantage 

Includes obvious and 

non-obvious 

duplicates 

Includes non-obvious 

duplicates 

Discards valid survey 

completes, and 

reduces the sample 

size 

 

The outcomes for each of the questions are presented using these three alternatives. We decided to 

compare the results against the Hardcopy Only option as this option is much more likely to have 

been completed only once by a respondent, and is much more likely to include only Town of 

Walkerville residents. If the Hardcopy Only survey outcomes were similar to the other survey 

outcomes, then we could have greater confidence that the larger sample size options are of a good 

quality. 
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Data Weighting 

When reporting on the total population, it is important to ensure the reported outcome is 

representative of the population from which you are surveying. In this instance, the data includes the 

suburb in which the respondent resides, and we can apply data weighting to ensure the outcome is 

representative of the suburb populations within Town of Walkerville. Using the 2016 Census data, 

the population statistics for each suburb is below, compared to the survey outcome for each of the 

three options we explored: 

 

 2016 Census 
Option 1 – All 

Respondents 

Option 2 – 

Remove Obvious 

Duplicates 

Option 3 – 

Hardcopy Only 

Gilberton 19.1% (n=1,441) 8.5% (n=143) 8.4% (n=130) 9.4% (n=61) 

Medindie 15.6% (n=1,182) 5.1% (n=85) 5.2% (n=80) 7.3% (n=47) 

Vale Park 29.7% (n=2,245) 52.5% (n=883) 52.1% (n=807) 42.5% (n=275) 

Walkerville 35.6% (n=2,687) 33.9% (n=571) 34.3% (n=531) 40.8% (n=264) 

Total 100% (n=7,555) 100% (n=1,682) 100% (n=1,548) 100% (n=647) 

 

As these results show, there is a clear under-representation of survey completes for Gilberton and 

Medindie (the numbers highlighted in lines 1 and 2 for each of the 3 options and coloured blue). 

There is also a clear over-representation of survey completes for Vale Park, and for Walkerville in the 

Hardcopy Only data option (the numbers highlighted in line 3 of each option and line 4 in option 3 

and coloured red). 

 

If reporting was to occur on the unweighted outcome, the results would be biased towards those 

living in Vale Park over those living in Gilberton and Medindie. It was determined that data 

weighting should be undertaken to re-balance the data within each of the three options reported.   
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Survey Results 

The survey results are presented here for the three questions asked in the survey using the three 

data review options. Results are presented both unweighted and weighted. 
 

Q1. Are you in favour of a suburban boundary realignment and/or renaming? 
 

 
Chart 1 - Q1. Are you in favour of a suburban boundary realignment and/or renaming [Unweighted] 
 

 
Chart 2 - Q1. Are in you favour of a suburban boundary realignment and/or renaming [Weighted] 

 

Approximately half of Town of Walkerville would be in favour of a suburban boundary realignment 

and/or renaming. The representative outcome (the weighted outcome) shows relatively consistent 

outcomes across the three data options. 

62%

61%

51%

38%

39%

49%

All Respondents
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Hardcopy Only
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Yes No

52%
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47%

48%

49%
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Removing Obvious Duplicates

Hardcopy Only

Weighted

Yes No

416



Q2. Which of the below options do you prefer? 

 

 
Chart 3 - Which of the below options do you prefer? [Unweighted] 

 
Chart 4 - Which of the below options do you prefer? [Weighted] 

 

When presented with the four options, the weighted outcome shows half or more are wanting some 

form ‘change’ alternatives (Option A, B or C).  
 

Out of the ‘change’ options, Option A is the preferred alternative.   
 

Option A + B (extending Walkerville) is preferred by approximately 40%, and Option B + C 

(Renaming) is preferred by approximately 25% 
 

The most important thing to note here is how similar the result is between each of the three data 

options, giving us greater confidence that the larger sample size options are of a good quality.  

29%

29%

26%

18%

17%
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Comments 

 

 
Chart 5 - Comments [Unweighted - Base is those who provided a response] 

 

 
Chart 6 - Comments [Weighted - Base is those who provided a response] 

 

The comments captured were more negative in nature than positive. Note these charts are based to 

those who provided a response, not the whole sample. 

The important thing to note is how similar the results are again between the three data options. 
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Summary and Recommendation 

This review encompassed: 

 

• A review of the methodology was used to determine if there were any limitations or things 

to be cautious of. We have determined that the method used was a highly inclusive 

approach, and it was very easy for respondents to participate, providing a strong outcome. 

However, the key limitation with the methodology is the potential inclusion of respondents 

that reside outside of the Town of Walkerville, or those under the age of 18. We have been 

unable to determine the size of this limitation; however, we expect this to be negligible. 

• A review of the data captured including a determination if there were any obvious duplicate 

responses to be removed. A total of 134 responses were tagged as obvious duplicates using 

the IP Address in conjunction with the survey completion timestamp.  

• A review of how representative the data outcome was, and to determine if weighting should 

be applied. It was determined that the raw data outcome was under-represented in 

Gilberton and Medindie, and over-represented in Vale Park. The Walkerville outcome was 

very close to the 2016 Census figures. Weighting was applied to re-balance the population 

back to the 2016 Census outcome using the suburb data. 

 

In summary, we recommend proceeding with using Option 2 – Removing Obvious Duplicates, and 

using the weighted outcome to ensure the results presented are representative of the Town of 

Walkerville community. 
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Who is Action? 

Company Overview 
 

Action Market Research believes in helping to make the world a better place. We are a full-service 

market research agency based in Adelaide, Australia. We pride ourselves on delivering excellent 

customer service and working closely with you to achieve your research goals.  

 

Our organisation is founded on five key service pillars: 

 

 

 

We engage in continual education about the market to inform and anticipate research needs 

(proaction); using the best measurement methods to capture accurate opinions, attitudes and 

reactions (interaction); delivering the highest quality experience in dealing with all stakeholders, 

internal and external (reaction); to make a difference through the highest quality research outcomes 

for the benefit of our clients, respondents and employees (benefaction).  

 

That feeling you get when you feel nourished, energised and genuinely looked after is what we are 

all about! (satisfaction). 
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We place strong priority on each of the following characteristics: 

 

• High quality fieldwork in a timely fashion, customized to meet the needs of our clients 

• Providing value for money 

• Taking full responsibility for each project’s fieldwork function 

• Providing feedback and guidance on questionnaire design 

• Development of accurate sampling frames and generation of representative samples 

• Client servicing and communication, and working as a key member of a research team 

• Internal audits and quality control to ensure high quality outputs 

• Continual improvement 

Quality Statement 

Action Market Research prides itself on the quality of its processes, people, service and final client 

deliverable.   

 

Action Market Research is committed to building long-term partnerships and delivering real value 

and quality service. 

 

Action Market Research has been accredited to ISO20252:2019 since August 2008. 

 

Action Market Research also adheres to the Australian Privacy Principles and Code of Ethics 

advocated by the Research Society and the Quality Procedures advocated by ADIA.  
 

• All interviews are conducted by trained interviewers 

• All interviewers working on a particular study are required to undergo a project briefing prior 

to working on the study, to inform them of the project specifics, review any pronunciations 

and definitions, run through a dummy interview and answer any questions they have 

• The CATI script is thoroughly checked prior to going to field, including a two-person check to 

validate all pathways through the questionnaire to ensure skip patterns and other logic is 

followed correctly. 
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• We slow-start all projects by completing 5% of interviews, review the data at this point and 

undertake a ‘data check edit’, which verifies the questionnaire logic using Quantum software 

• We verify the data at various points throughout the fieldwork period using this data check 

edit. 

• 10% of all interviews undertaken by each interviewer is validated at random within 48 hours of 

the interview taking place.  We re-ask key questions from the survey and match their 

responses, to determine if the interview took place, if the interviewer was polite and 

professional, and if they have any other concerns. 

• Action Market Research also adheres to the Australian Privacy Principles and Code of Ethics 

advocated by the Research Society and the Quality Procedures advocated by ADIA 

• Action Market Research is a member of ADIA, and Luke Sexton, its Director, and Nicola Pitt, its 

Research Director are both full members of the Research Society and hold QPR status. 

 

Interviewing Team 

 

We are 100% Australian owned and operated, and only employ Australians for all interviews. We are 

very conscious of only using clear English speakers.  All interviewers are based in Adelaide. We have 

a total field team of 65 interviewers.  From this 65, we have a core unit of 30 interviewers who have 

at least 2 years of telephone experience, and are classified as our ‘Executive Level’ interviewers.
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From: Dep Ford
To: Sarah Spencer
Subject: EM202179075 - 40.87.2.8 - Reply to Vale Park realignment
Date: Wednesday, 1 September 2021 10:46:15 AM

Hi Sarah,

Thank you for your very quick reply to my query about the proposed Vale Park realignment. I
have checked the link you provided to the Council minutes.

I would also appreciate if you do in fact include my email as an attachment to the consultation
report as you suggest.

I have also already completed the survey, thank you for the reminder.

Regards and thanks

Dep Ford

ATTACHMENT B
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https://www.walkerville.sa.gov.au/__data/assets/pdf_file/0034/895642/ACNC05-170521-Council-
Agenda-17-May-2021-PUBLIC.pdf

 

The current consultation was then undertaken in accordance with these Council decisions.

 

Please allow me to allay your concerns, however, by confirming that this is a preliminary ‘fact-
finding’ consultation only, and one that will simply inform Council of the community’s interest prior to
any further formal direction and process taking place.

 

I note that should the matter proceed, further extensive consultation will be undertaken with both the
Surveyor-General and the community so that all parties are informed throughout the entire process.

 

I again thank you for taking an interest in, and engaging with, the consultation process.

 

Regards, 

Sarah Spencer
Communications & Marketing Manager

Town of Walkerville 
Marketing and Communications  |  66 Walkerville Terrace,  Gilberton  SA  5081
PO Box 55  |  Wa kerville  SA  5081

 

From: Andrew Perry  
Sent: Sunday, 5 September 2021 10:25 PM
To: Walkerville at Walkerville Council <walkerville@walkerville.sa.gov.au>
Subject: EM202179344 - 40.87.2.8 - Feedback: Recent survey on renaming/rezoning Walkerville Council
suburbs

 

Dear Walkerville Council board members and CEO,

I write to express my disappointment at my council rates, and the time of the council board and council
employees, on this recent survey.

 

The document that was posted (which used more council rates) to rate payers gave no background as to
why this proposal had been deemed to have sufficient merit to be put to council residents.  Whilst it
said it had been discussed and voted on at council it didn't articulate why the proposal was even
considered in the first place.

 

A cynic - of which I count myself as one - would come to the view that a person who owned property
either as a resident or as an investor in Vale Park wanted to increase their property values by leveraging
off the reputation of Walkerville.  And that they had managed to exert undue influence on council to get
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them to put this ludicrous vote to residents.

 

I am always happy to change my view if presented with additional relevant information.  At this stage
that is not available, and I think this is such a ridiculous waste of every rate payer and council
employees resources, that I have taken the rare step to write and voice my disappointment.

 

One of the reasons my family bought into this area was because it has such a great community feel
which is partly due to the way our council manages the area.  This proposal and accompanying survey
distracts from that.

Andrew Perry

 

 

WALKERVILLE

_______________________________________________________
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From: EV197 Home
To: Walkerville at Walkerville Council; Elizabeth Fricker
Cc: Robert Ashby; Conrad Wilkins; James Williams; MaryLou Bishop; James Nenke; Jennifer Joshi; Norm 

Coleman; Stephen Furlan
Subject: EM202179423 - 40.87.2.8 - Re: Town of Walkerville Suburban Boundary Realignment
Date: Monday, 6 September 2021 9:05:14 PM

CEO Kiki Cristol

Mayor Elizabeth Fricker
Deputy Mayor Robert Ashby AM

Cr Conrad Wilkins

Cr James Wimmians

Cr MaryLou Bishop

Cr Stephen Furlan

Cr James Nenke

Cr Jennifer Joshi

Cr Norm Coleman OAM

 

 

 

Dear Ms Cristol, Mayor Fricker and Elected Members,

 

I write in relation to the Town of Walkerville’s suburban boundary realignment survey 
currently out for consultation. I note that the original motion was “to investigate the 
impact to and interest of residents bounded by Lansdowne Tce, North East Rd, Ascot 
Avenue and the River Torrens to be designated as part of the suburb of Walkerville rather 
than Vale Park” which I am in support of. 

 

Our family has lived in the Town of Walkerville district for over 40 years, our children 
attended school locally and our parents lived in Vale Park on the northern side of Ascot 
Avenue. When they were still with us, they were advocates for ‘their part’ of Vale Park to 
remain unchanged when this topic of discussion was raised in the past, as they were very 
much in favour of the natural boundary of Ascot Avenue separating Walkerville and Vale 
Park.
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Having lived on Walkerville Terrace for many years, our children grew up and moved out, 
with my husband and I deciding to buy a property in the newly established community 
overlooking Linear Park on Shergis Avenue, Vale Park. It has never seemed logical to me 
that around 300 households past Levi Park, are not identified at part of the suburb 
Walkerville.

 

I support Option A which retains the suburb of Vale Park past the natural boundary of 
Ascot Avenue and amalgamates the other small portion of Vale Park, to the suburb of 
Walkerville. My understanding is that this would only account for around 300 households 
and many people I have spoken with in the community, would be supportive of this 
change.

 

Thank you for taking my views into consideration.

 

Warm regards,

Carene Evans

Vale Park SA 5081
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My objection is on the grounds that I feel any of the proposed changes would have
a negative impact on property values in Walkerville.  I say this not only as a
resident, but also as a real estate agent.  Vale Park is a lovely suburb, however the
reality is, it is not perceived with the same degree of prestige as Walkerville. 
 
Generally speaking, the landholdings are smaller (this has become even more so
with recent higher density redevelopment occurring in Vale Park), the streets are
narrower and the house styles are different.  Vale Park is also one suburb further
from the city than Walkerville with a lower median price.  Bringing more Vale Park
properties into the suburb of Walkerville would therefore be to the direct
detriment of the median price in Walkerville.
 
I also feel that having a ‘North Walkerville’ will detract from exclusivity of the
Walkerville suburb name.  While locals will know the difference, I fear the general
perception in the wider community would be that Walkerville and North
Walkerville are much the same.
 
In closing, my opinion is that any name or boundary change for Vale Park is
unnecessary.  That said, if there is strong community appetite for the ‘half’ of Vale
Park closest to Walkerville to be differentiated by name from the ‘half’ of Vale Park
closest to Klemzig, I would support one ‘half’  being renamed, provided that the
new name does not include the name Walkerville.  Looking back in history, I believe
part of Vale Park was originally named ‘Hamilton Vale’ – that name would have my
support.
 
Thank you for taking the time to consider my feedback.
 
Yours faithfully,
 
Mark 
 
 
Mark Sharoglazov
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